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First ever analysis of nearly 17,000 releases provides benchmarks
and best practices for news release distribution.




Background

Public relations (PR) and investor relations (IR) evolved dramatically over the years. Thanks
to the explosion of digital media, influencers, social media and bloggers, news about your
business can spread more quickly and broadly than ever. Or not.

Communications departments have long relied on a stable of tools to help disseminate
critical and time-sensitive information about their business updates, new products and
financial information. The most trusted of these tools is the newswire release, which can
instantaneously put your announcement or disclosure in front of thousands of journalists
around the world.

PR and IR teams have relied on tradition or intuition to inform the day and time these news
releases were published. Though a large majority of releases are sent on the same days and at
roughly the same times, hard data to support these strategies did not exist. Until now.

At the 2019 PRSA International Conference, Business Wire, the global leader in news

release distribution and regulatory disclosure, and Onclusive, the data science company for
communications, reported results from the first-ever impact analysis of nearly 17,000 news
releases on generating syndicated pick-up, editorial coverage and social media engagement.
The study reveals benchmarks for average social media and news engagement of news
releases, the optimal days and times to publish a news release to maximize social engagement
and earned media articles as well as best practices for boosting news release performance
with multimedia.



https://www.businesswire.com/portal/site/home/
https://onclusive.com/

Benchmarking Editorial Coverage

Earned media articles are what PR professionals hope their news releases and media outreach
generate and, according to the study, the average number of earned media articles each news
release receives is 10. Does that mean that every news release receives 10 coverage pieces?
No. This number can vary depending on the company (size, popularity, etc.), the content of the
news being shared, and can be directly impacted by other breaking news of the day.

“We found earned media articles into the hundreds for big companies with very newsy items
like Apple launching the new iPhone,” said Onclusive CEO Dan Beltramo. “However, the average

can show PR teams where they are relative to the norm and can help them to create realistic
metrics.”

10 Earned Media Articles Per Release
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Earned Media Coverage Index

How can PR pros increase their chances for editorial coverage?
The biggest step is to add a visual component.
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Adding multimedia increases the likelihood of generating earned media articles, and a longer-
than-average word count may also be a factor. For this specific word count analysis, there is no
separate data for investor and public relations releases.




Today’s news space doesn't just include editorial coverage, it includes syndicated versions

of each release and coverage piece. Syndicates are duplicated content pieces — they are the
exact news release or editorial coverage piece published on multiple sites. Syndicated news
may not be new earned coverage pieces but they have a very useful place in the news industry;
media points frequently use syndicated news content to round out their news offerings.
Syndicated news releases and coverage pieces increase the reach of your news, increasing the
likelihood of your news being seen by audiences.

Benchmarking Syndicates

According to Onclusive's study, the average number of syndicates per release is 57, but this
varies depending on both the company and the content of the release. “You'll sometimes see
hundreds of syndicated articles depending on the importance of the news or size of company,”
said Beltramo.
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Benchmarking Social Media Engagement

The study also analyzed the average number of Twitter engagements per news release. During
the first seven days following the issuance of the release, there was an average of 23 tweets
per release, with 12% of releases not receiving any Twitter engagement.
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Optimizing For Social Media Engagement

Given the power of social media and its
potential reach, today’s PR pros need

to better maximize the socialization

of their news. The study suggests that
several factors can drive better social
media amplification, starting with broader
distribution. News releases distributed
globally showed an average of 20% more
social media amplification than releases
distributed locally. Using multimedia
assets in a release boosted social media
amplification by an average of 12%.
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The Impact of Timing for PR News Releases

The data revealed that the timing of a PR news release can affect the number of syndicates,
social media engagement, and earned media article count. As you can see in the chart to the
right, the most popular time for PR teams to post their news releases is Tuesday at 7:00 a.m.
and 8:00 a.m. ET, which has more than 2 times the news release volume of any other hour for
the rest of the week.

Because that time is so popular, it often leads to a release being lost in the crowd; making
slight adjustments to send the release at 7:57 or 8:13 (rather than the top of the hour) can help
it stand out in the feed.

Throughout this paper we make statements about the effect of Saturday and Sunday news
releases, but the sample sizes on those days are considerably smaller. The smaller sample size
results in statistical variance, making it more difficult to extrapolate data from those releases.

It is extremely important to know that the most popular days and times for news release
distribution are not necessarily the most effective at generating editorial coverage.
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As you can see in the chart on the left, the best days to put out news releases to generate
coverage articles are Tuesdays and Fridays. And, although the indexes appear high on
Saturdays and Sundays, there is more statistical variance for earned media articles to be
accounted for. It is commonly thought that Tuesday is the better day for general releases and
Friday works best for stories that are less about hard news because journalists have more time
at the end of the week (or during the weekend) to consider such items. Again, the determining
factor is likely to be newsworthiness.




Volume of Social Media Engagement

When it comes to tying news releases to social reach, the total volume of social media
engagement spikes for releases that go out at 7:00 a.m. and 8:00 a.m. ET, followed by a
smaller spike in engagement for releases that go out at 3:00 p.m. ET.
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However, when indexed as an
average against the number of
releases overall, the rate of social
media engagement is actually
best for releases that go out in
the later hours of 1:00, 5:00, 7:00
and even 11:00 p.m. ET. Also, the
study shows that social media
amplification for all kinds of PR
releases is greater for weekend
releases. This aligns with the
mobile journey, highlighting times
when people have more time to
discover, consider and share (i.e.,
lunch time, commute time, after
hours).
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Which news release days and
times generate the best rate of
syndicated pick-up?

Heading into (and during) the
weekend is best for generating
syndicates, with less variance
in performance during specific
hours of the day.
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The Impact Of Timing For Investor Relations

Releases

According to the research, the most popular individual hour for IR news releases is around
3 p.m. ET on Wednesdays, but there are also big pushes at 7 a.m. and 8 a.m. early in the week.
This timing reflects whether companies are trying to move the market with their results, trying
to avoid market movement, or to simply give people more time to digest the information.
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IR News Release Syndication

The most syndicates of IR releases are driven by releases that come out on Friday and Monday
and the study narrows down the most effective times being 6:00 p.m. onward.
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Minute by Minute

The data also show that at the 30-minute mark, the volume of releases is 30% of the volume
of releases posted exactly on the hour; for releases at the 15- or 45-minute mark, the volume is
5-10% of those posted on the hour, improving the likelihood of any single release being seen.
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Conclusion

As the industry evolves, understanding all of the factors that impact successful distribution
of news releases is increasingly important. By adding multimedia or modifying timing of
their next news release, communications professionals can directly impact coverage and
syndication opportunities.

This study was designed to surface unexpected methods that drive the best outcomes and to
help communications teams refine their news distribution strategies for broader visibility and
greater engagement.

Study Definitions

PR release
General news about a company

IR release
A statutorily required release

Syndicate
A direct copy of the news release shared in another venue

Earned media article
An article that has some of the content of the news release but is editorially different—the
most important measure for PR releases

Social media amplification

Posts that feature a direct link to the article (Amplification is a narrow way to measure social
media engagement and does not include hashtags or every post that mentions a company’s
name after the release. The study uses Twitter as a proxy for social media)

12




Onclusive

Onclusive is the data science company for communications. We connect content
to business outcomes for the first time, and leverage artificial intelligence to reveal
which communications strategies drive actual brand engagement. The result is
thousands of high-performance campaigns around the world. Onclusive developed
the Power of Voice™ metric as a way to measure the quality of a brand’s media
coverage in relation to its competitors, and invented PR Attribution™ to measure
the real impact that content is having on a company’s bottom line. Onclusive was
founded in 2011 and is headquartered in the San Francisco Bay Area.

T: (415) 545-8247 E: info@onclusive.com Request a Demo Contact Us

busINesswire

A BERKSHIRE HATHAWAY COMPANY

Business Wire Business Wire, a Berkshire Hathaway company, is the global leader
in news release distribution and regulatory disclosure. Investor relations, public
relations, public policy and marketing professionals rely on Business Wire to
accurately distribute market-moving news and multimedia, host online newsrooms
and IR websites, build content marketing platforms, generate social engagements
and provide audience analysis that improves interaction with specified

target markets. Founded in 1961, Business Wire is a trusted source for news
organizations, journalists, investment professionals and regulatory authorities,
delivering news directly into editorial systems and leading online news sources via
its multi-patented NX Network. Business Wire has 29 offices worldwide to securely
meet the varying needs of communications professionals and news consumers.

T: (888) 381-9473 E: info@businesswire.com
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