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&1 About

Siemens is a global technology company focused on industry, infrastructure,
transport, and healthcare. What started as a small workshop in a backyard in
Berlin has grown into a company with 293,000 employees and 200 locations
worldwide. From more resource-efficient factories, resilient supply chains, and
smarter buildings and grids, to cleaner, more comfortable transportation and
advanced healthcare, Siemens creates technology with purpose adding real
value for customers. By combining the real and the digital worlds, the company
empowers their customers to transform their industries and markets, helping
them to transform the everyday for billions of people.



& Challenges

In response to the complexity and dynamic nature of modern media relations
and storytelling, communications professionals are looking for solutions that
can help them build relationships with the right authors and break through
the clutter with impactful pitches.

That’s why Siemens started a search for a PR data and technology partner
to address their key challenges, including navigating the fragmented media
landscape and shifting brand perception from a traditional engineering
company to what they actually are - a technology company.



Siemens’ key needs included:

- Building relationships with journalists in the technology
sector around the globe

« ldentifying the most compelling topics and angles
around their technology capabilities

- Understanding the impact of their new strategies and
optimizing campaigns in real-time

Anne Keogh

Head of External Relations, Siemens

“The speed and the scope of modern communications have
gotten to the point where we need to use the intelligence

from tools like Onclusive to sharpen our swords. It’s a really
exciting time to have the capabilities we now have, and the
beauty of working with Onclusive is that they made all of this
sophisticated technology and robust data really easy to use.
PR tech continues to help us overcome our biggest challenges,
such as media relations with the vast numbers of authors and
influencers in multiple key geographies.”




@ Solution

Siemens selected Onclusive’s comprehensive consultancy and media
relations, monitoring and analytics platform for its access to advanced data
about journalists, bloggers and influencers worldwide, tools to effectively
communicate with authors across global teams, advanced technology

to automatically track and measure pitch effectiveness and journalist
engagement, and data-driven strategy consulting.



Siemens is using Onclusive in multiple ways to drive
communications success:

..=) Shifting their media targets at a global and regional level to journalists
4-- who write about technology, not just engineering, topics




- Collecting information on new target journalists and stories that

— get published by them, pinpointing relevant authors who are not yet
writing about Siemens, measuring results, and identifying who drives
impact
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Packaging their pitches by using Onclusive’s Newsroom to ensure
great-looking content and privacy compliance, showcase their
communications, make it easy for journalists to download assets,
and automatically connect pitches and press releases to coverage to
measure results
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Anne Keogh

Head of External Relations, Siemens

“With Onclusive’s Newsroom, journalists have everything they
need to tell your story - high-res pictures, videos, infographics,
all the background information and data. Your content looks
beautiful, and it also makes everyone’s lives easier. Journalists
much prefer to receive a link to a story on our site rather

than an email with attachments. And the Newsroom is so
user-friendly that even those of us who are not well-versed in
technology can upload and amend content quickly at any time
without having to get IT or web specialists involved.”
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—F Adjusting targeting and pitching based on real-time performance

=k data to improve engagement with the journalists who have an interest
in writing about their technology solutions, such as Cybersecurity,
Artificial Intelligence (Al) or the Internet of Things (loT)

One recent example is an ongoing PR campaign about using cost-
effective Siemens Al to help water companies anticipate where the next
leak is likely to occur, which gives them time to take action against
sewage spills into the rivers and the sea. Given the current focus on

the environment and sustainability, it’s easy for journalists to write the
“big bad water company story”. However, Siemens continues adjusting
their strategy to engage those authors who will put their Al and loT
solutions at the heart of the story.

The communications team at Siemens is also transitioning to Onclusive’s
full PR CRM to access all of their media contacts, campaign tracking and
correspondence with journalists in one place, see and report on the specifics
of how journalists are engaging with them, and nurture hundreds of these
relationships internally vs. relying on agencies. The Onclusive platform is
enabling Siemens to automate their day-to-day tactical PR work and focus
more on storytelling, relationship building and developing future strategies.
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Onclusive

Onclusive is a global partner for PR and Communications success.

We bring together Kantar Reputation Intelligence, the largest media
monitoring and measurement service in Europe, with the best-in-class
media relations tools of PRgloo, and Onclusive’s own powerful Al and
data science. Our technology, insights and expertise make sense of the
fractured, fast-moving media world, helping you manage, monitor and
measure your communications activity. Elevate your performance and
prove and improve your value with Onclusive on your side.

For more information, visit onclusive.com, email info@onclusive.com,
call (415) 545-8247 and follow us on Twitter, Linkedln and Facebook.
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