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	Samsonite: Leveraging Social Media Listening to Drive Service and Product Improvement in APAC and the Middle East
	Social media listening has given us invaluable real-time insights about our customers offering greater immediacy and depth than traditional methods such as surveys. The traditional way is a very proactive way of understanding insights whereas what we're trying to do is to complement that through a very passive way—what people are already saying—and trying to find insights from there.
	Assistant Director of APAC Digital Marketing, Samsonite APAC & Middle East
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